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Corporate Social Responsibility Based on 
the YKK Philosophy

To Our Stakeholders 

The YKK Group is committed to helping build a more sustainable 
society through its main businesses. Pursuing Innovation at All Stages, 

from	Design	to	Manufacturing
YKK AP Inc. is aiming to create business value suited to the times 
and to provide advanced amenities for modern living and urban spac-
es. Our operations center on windows and doors that help create 
comfortable dwelling spaces, building facades that help beautify the 
urban landscape and other architectural products. 
 As a company committed to product design and manufacturing, 
YKK AP has always worked to apply a user perspective in its opera-
tions. Due to the energy supply issues emerging in Japan in recent 
years, emphasis is being placed on reducing energy consumption, 
particularly in dwelling spaces. In response, we are proactively devel-
oping products that help households and business offices better 
save energy by realizing greater heat shielding and heat insulation 
properties as well as ventilation performance. 
 We aspire to create dwelling spaces that harmoniously coexist 
with the Earth’s environment while being comfortable for all. The 
underlying concept of YKK AP products, “low-energy lifestyle,” does 
not simply mean using less energy, but living comfortably while 
using less energy. Applying this concept, we are focusing on devel-
oping high-insulation window products as well as on designing 
options for the spaces surrounding windows, proposing ways to 
combine these products for the better use of window space. 
 From the production perspective, efforts are under way to  
further streamline our production lines while reinforcing our plants’ 
earthquake-resistance and energy-saving capabilities. Moreover, we 
are streamlining the product delivery process as well as maintaining 
our zero emission activities. We will continue our pursuit of a manu-
facturing operation that coexists with the natural environment and 
contributes to a low-carbon, recycling-oriented society. 
 As we are committed to product design and manufacturing, our 
aspiration is always to deliver products that are of high quality and 
that create new value by helping make dwelling places more com-
fortable. In this way, we will contribute to the development of a 
more prosperous society. 
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Contributing to the Creation of  
a Sustainable Society 
When it comes to global business operations, we have always kept 
“fairness” as the cornerstone of our management activities in line 
with our “Cycle of Goodness” corporate philosophy and “YKK Seeks 
Corporate Value of Higher Significance” management principle. 
 Under the slogan “be a native,” we strive to put down roots in 
each country where we operate. We tailor our business to meet local 
market needs while hiring, nurturing, promoting and entrusting oper-
ations to local employees. The YKK Corporation’s ongoing contribu-
tion to local communities has always been underpinned by its 
long-term efforts to maintain a strong, reliable and trustworthy rela-
tionship with society through its business expansion. 
 By applying the above philosophy to our environmental activities, 
we have developed a communications network and a clearly defined 
responsibility structure covering 71 countries and regions. These are 
backed by a compliance system in place at each local unit to ensure 
adherence to environment-related laws, which can vary from country 
to country. 
 To reduce the environmental burden, we are also pursuing 
efforts to realize a drastic energy efficiency improvement while seek-
ing more efficient ways to utilize natural resources. Moreover, we 
are striving to protect diverse ecosystems through such initiatives as 
the YKK Group Tree Planting Day.
 Because we manufacture and sell products that are part of 
everyday life, we know that our products must be responsive not 
only to the needs of our industrial customers but also to those of the 
consumers who ultimately use them. We therefore place great 
importance on delivering products that add value to the clothing and 
other goods that our customers make.
 Going forward, YKK will step up its efforts to offer new value to 
people and society as a whole through its products and technological 
excellence. We will continue to promote the creation of a sustainable 
society by contributing to local communities through our business 
activities. 
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Ever since YKK’s founding, the spiritual pillar of all YKK Group 
business activities has been the “Cycle of Goodness” YKK 
Philosophy, which embodies our belief that no one prospers 
without rendering benefit to others.

An enterprise is an important member of society, and as such it 
must coexist with other elements of society. The value of its 
existence will be recognized by the benefits it shares with soci-
ety. In pursuing our business, YKK has devoted great attention to 
the way in which we can realize such mutual prosperity—that 
this can be best achieved by the continual creation of new value 
through innovative ideas and inventions. This would result in 
business expansion for the YKK Group, which in turn would bring 
prosperity to consumers and trading partners, and thus benefit 
all society.

Every YKK company based in 71 countries and regions around 
the world shares the “Cycle of Goodness” philosophy and the 
management principle “YKK seeks corporate value of higher sig-
nificance.” “Fairness” is the standard on which we base our 
conduct.

The YKK Group’s Corporate Social Responsibility
We do not take lightly our responsibilities as a good corporate cit-
izen, not only towards society but also in the execution of fair 
business management. Significant changes are taking place in 
the environments that surround the YKK Group. Whether in 
Japan or abroad, it is our duty to respect diversity—of cultures, 
customs, and viewpoints—and play a role in the development of 
society through our business activities. We are developing  
energy-saving manufacturing processes while promoting a “low-
energy” lifestyle that allows people to live comfortably while 
using less energy. I believe that we have a responsibility to the 
future to popularize this “low-energy” approach. Looking ahead, 
the YKK Group is committed to helping build a more sustainable 
society through its main businesses. We shall achieve this 
through implementation of the “Cycle of Goodness” YKK 
Philosophy and the management principle, “YKK seeks corporate 
value of higher significance.”
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