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As we wish to have as many people as possible 
read this report and learn about the YKK Group, we 
are publishing both a printed edition, presenting our 
fundamental ideas, and a web edition that presents 
more detailed information.
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http://www.ykk.com/english/corporate/csr/eco/report/
index.html
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YKK Group companies seek to delight our customers, earn the high regard of society 

and make our employees happy and proud. We are improving the quality of our products, 

technology, and management as the means to achieve this.

We make fairness the fundamental standard for all YKK Group business operations, and 

this is the basis for our management decisions.

“YKK seeks corporate value of higher significance.”

Seeking corporate value of higher significance, 
YKK will pursue innovative quality in the seven key areas shown above.

Do not fear failure; experience builds success. / Create opportunities for employees.
Insist on quality in everything.

Build trust, transparency and respect.

An enterprise is an important member of society, and as such, it must coexist with other ele-
ments of society. Its value will be recognized by the benefits it shares with society. Tadao Yoshida, 
YKK's founder, carefully considered this need for mutual prosperity as he planned his business 
endeavors. He determined that contributions to society could best be achieved by the continual 
creation of value through innovative ideas and inventions. The resulting business expansion would 
bring prosperity to consumers and trading partners, thus benefiting all of society. For example, if 
a more efficient machine can be developed, productivity will be enhanced; or, if the material loss 
rate can be reduced, lower cost in the final product will be attained while making the best use of 
limited resources. Also, Tadao Yoshida felt strongly that the fruits of these innovative ideas must 
not be retained by any individual. Instead, they should be distributed widely to society, thereby cir-
culating the benefit. In this way, one can prosper while making a contribution to the enrichment of 
all humankind. Tadao Yoshida called this the “Cycle of Goodness,” and he made this idea his funda-
mental philosophy of business. We retain this concept as the ongoing business philosophy of YKK.

CYCLE OF GOODNESS

“No one prospers without rendering benefit to others.”
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